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This Issue
UIC Innovation Center
Offers Distinctive
Environment for Education



In this edition of BIZ magazine, we highlight several of the
outstanding people, programs and initiatives that have
established the UIC College of Business Administration as 
a leader in the ongoing evolution of business education. 

We tour the new UIC Innovation Center, a distinctive 
educational environment that will give rise to novel product
development methodologies and produce new ways to
teach product design and research. This interdisciplinary
center, created through the collaborative efforts of the
university and founding partner Motorola Inc., will bring
together undergraduate and graduate students, UIC faculty,
and researchers from partnering businesses and govern-
ment organizations to generate new ideas within targeted 
discovery domains. 

We head into the classroom to learn more about the university’s
Interdisciplinary Product Development course—a two-semester
curriculum where students in business administration, industrial
design and mechanical engineering work together in cross-
functional teams to research and develop new products for
a client company. We also recognize the accomplishments of
the UIC Institute for Entrepreneurial Studies as it celebrates
25 years of providing exemplary education and leadership. 

In addition, we speak with Professor Benet DeBerry-Spence
about the successful social venture she launched in Ghana;
and meet CBA alumnus José Santillan, who credits his 
perseverance, fierce determination and UIC education for
his ascent to success. 

Whether you are an avid reader of BIZ, or are new to the
magazine, we hope you enjoy the publication. We also want
to express our sincere appreciation for your support. Thanks
to you, the CBA continues to enjoy tremendous success and,
more than ever, is a college on the move. 
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dear alumni and friends,
We are fast approaching the completion of another
exciting school year in the UIC College of Business
Administration. While we are incredibly proud of our
recent successes, we realize how important it is for
us to continue seeking out new relationships and
resources that will enable us to advance our mission
and enhance the lives of those we serve in the
academic and business communities. Through the
Brilliant Futures campaign,we can achieve these goals. 

In June 2007, the University of Illinois embarked on
the public phase of the campaign with the goal of
raising $2.25 billion to benefit students, faculty,
research and the campus environment. For our col-
lege, Brilliant Futures represents an opportunity to
generate increased awareness of our programs in
interdisciplinary product development, entrepre-
neurship and new venture creation. It is also the
means by which we can provide future business
leaders with a high-quality education and produce
research that will effect positive change in the glob-
al marketplace for years to come. 

A top priority for our campaign is the redesign and
remodel of Douglas Hall to provide a state-of-the-
art home for the college. Through this initiative,
we will create a high-tech learning environment
where faculty will utilize innovative teaching
methods to educate students with diverse learning
styles. The amenities of this new space will include
case study classrooms, a financial trading training
classroom, conference and seminar rooms, breakout
spaces and study lounges.

In addition, the CBA will endeavor to endow our
Spires of Excellence, including the International
Center for Futures and Derivatives, the Institute for
Entrepreneurial Studies and the Technology
Commercialization Center. These Spires of Excellence
enable our faculty to continue producing innovative
research that yields critical insights into how
individuals, companies and countries can further
contribute to sustained local and national economic
growth and prosperity. For our students, these three
centers provide experiential learning opportunities
that will aid in their professional development. 

With the CBA poised to emerge as one of the
preeminent urban institutions, now is the perfect time
for you to reconnect with the college.Visit the campus.
Say yes to an annual fund caller. Send in alumni
news. Together, we can continue to create Brilliant
Futures for many future generations of CBA alumni.

Best Regards,

Rachel C. Stack
Director of Advancement

For more information about alumni activities and the
campaign, please visit http://www.uic.edu/cba/alumni/.
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dear friends and colleagues,
Stefanie Lenway
Dean



New interdisciplinary
center aims to foster
innovative product
development 

The first things you notice are the bright orange and green
accent walls. They stand in vivid contrast to the stark white
floor and open ceiling. The four workstations in the middle
are open allowing creative energy to flow freely throughout
the room. The chairs, tables and filing cabinets are on wheels,
suggesting an ever-changing environment. Inside a lime
green studio, virtual reality comes to life with technology
that enables users to touch and manipulate 3D images. 

Welcome to the Innovation Center at UIC. A building that
once housed a grocery store has been transformed into
a colorful, modern, technologically advanced edifice perfectly
suited to its inspired objectives.

This new center aims to foster innovative product develop-
ment through the integration of creative new approaches
to design, customer research, marketing and business
development. “The original goal of the Innovation Center was
to give students and faculty a space to enhance the experience
of the Interdisciplinary Product Development course,” says
Tim Brunke, who is sharing executive director responsibilities
for the center with Ralph Pini from the UIC College of
Engineering. Brunke and Ray Roman, former senior vice
president for worldwide sales at Motorola, were catalysts
for the center, which they first envisioned in fall 2006. 

“It is clear that Motorola’s commitment to innovative,
interdisciplinary, product-development-related education and
research extended beyond the IPD course,” says Michael Scott,
associate professor of engineering, who worked with Brunke
and Roman on the idea for the center. “Ray, Tim and Motorola
saw the IPD program as the seed of a combined research
and education venture that deserved a dedicated space on
UIC’s campus, and so the UIC Innovation Center was born.” 

UIC Centers
on Innovation:
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Tim Brunke, Executive Director, UIC Innovation Center

“We chose UIC
for its close ties
to the Chicago
community and
for its interdisci-
plinary approach.” 



The center’s research efforts are two-fold: research new,
usable methodologies for teaching innovation; and develop
research collaborations focusing on technology, product
design and market research. The aim of the Innovation
Center is to abandon the traditional model and adopt truly
evolved approaches to research.

The third focus of the center is commercialization. Faculty
hopes to make the Innovation Center a point of growth in
relationships with businesses in and around Chicago. The
center aims to perform research and develop projects that
will not only benefit students, but the companies as well. 

“Through initiatives such as the Technology Ventures Program
and the IPD course, UIC has emerged as a preeminent
leader in innovation,” says Stefanie Lenway, dean of the
College of Business Administration. “With the addition of
this distinctive center, we will enhance our ability to offer

The center’s interdisciplinary nature was evident from the
beginning. Brunke and Roman met with deans from the colleges
of Architecture and the Arts, Business Administration and
Engineering, as well as Provost R. Michael Tanner and Marilyn
Foster Kirk, associate vice chancellor for development. “The
Innovation Center presented an opportunity to conceptualize
a new way of teaching innovation,” says Kirk. “It enables us
to build on our strengths—entrepreneurship, a nationally
renowned design program and a strong engineering discipline.”

The group envisioned the center as focusing in three areas—
education, research and commercialization. The first focus—
education—revolves mainly around the IPD course. “The
students use all aspects of the educational experience in
this course,” says Al Page, professor of marketing. The
Innovation Center provides a place for students to gather,
which is important for a course where 80 percent of the
work is done outside of class time.

educational programs and creative enterprise that will
benefit our students, academia and the business community.”

In addition to Motorola and other businesses, the group is
working to attract design and engineering companies who
will make use of the center’s research and design capabilities.
UIC’s close proximity to the Chicago business community
will greatly assist these efforts. “We chose UIC for its close ties
to the Chicago community, and also for its interdisciplinary
approach,” says Brunke. “It’s hard to find a large university
where different colleges come together so seamlessly.”

This seamless blending of students, faculty and resources is
exactly the vision of the dedicated individuals who came
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Distinctive course offers
new approach to education

In a classroom in the state-
of-the-art Innovation Center
on West Harrison Street,
students lounge in Fatboy
beanbag chairs, whiteboards
are scrawled with multi-
colored doodles, and groups
of future business leaders sit
at small tables, eating snacks
and building models. 

This scene is not reflective of
an ordinary college classroom
setting, but not much about
UIC’s Interdisciplinary Product

Development course is. Every
Tuesday for two semesters,
undergraduate and graduate
students from the colleges of
Engineering and Architecture
and the Arts, and MBA 
students from the College
of Business Administration
gather in the Innovation
Center to realize a new
approach to interdisciplinary
education. The class is led by
not one, but three instructors
—Al Page, professor of
marketing, Michael Scott,

Interdisciplinary 
Product Development:

associate professor of
mechanical and industrial
engineering and Stephen
Melamed, clinical associate
professor of industrial design.

“We teach students how to
innovate,” says Page, who
has been working with the
program throughout its six-
year existence. Lawrence 
Feldman, retired professor
of marketing, had the initial
idea for the course more than
15 years ago. He identified 

UIC as an ideal place for the
program because of its close
connection between the
three colleges. 

The success of the course
can be attributed to the
seamless blending of the
three disciplines. The easy
rapport of the three faculty
members is reflected in their
friendly banter as they lead
the class together each
week. “We’re all on the same
wavelength,” says Page. “That
really aids in the facilitation.”

Marilyn Foster Kirk, Associate Vice Chancellor for Development,
University of Illinois at Chicago

“The Innovation
Center presented
an opportunity 
to conceptualize 
a new way 
of teaching 
innovation.” 
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with the project,” says Jheel
Jawharkar, an MBA student
working with Elkay Manufac-
turing. “Elkay is innovation-
focused. We serve as both
consultants and interns in
the sense that we are learn-
ing from the company and
understanding best practices
in product development along
the way.” 

The students are split into
teams of six, with an equal

mix from each college. The
teams work with a point
person from the company
representing departments
such as marketing and
product development. Each
team comes up with new
concepts for the clients
and develops prototypes
—starting with about 300
ideas and narrowing it
down to one by the end of
the course. 

“The students have found
this to be an extraordinary
experience,” says Page. “The
major hurdle for students is
to buy into the team nature
of the project.” Just as in
real business situations,
each student brings his or
her own knowledge and
skills, and the team must
work together to draw on
those qualities. “The fact of
life is that people rarely 

work in silos these days,”
says Jawharkar. “IPD is a
great class to learn not only
how to work as a team but
also how to create quality
work with people who come
from different professional
backgrounds.”

The class is unique, chal-
lenging and presents great
opportunities for both the
companies and the students.

It also helps that all three
professors have the same
educational objectives.“Three
features distinguish UIC’s
IPD course,” says Scott.
“First, it is a year-long course
with student teams working
together on a single project
for two semesters; second, it
draws equally from all three
disciplines; finally, it focuses
on product innovation in the
corporate rather than the
entrepreneurial context.”

The course challenges 
student teams to develop new
products for clients, which
have included Whirlpool and
Pactiv. This year, a group
of 30 students is working
for Elkay Manufacturing, 
a Chicago-based company
that produces sinks, water
fountains, cabinetry and
faucets, while a slightly
smaller class is doing work
for Motorola. “The company
has been really involved

“This class is all hands-on
and is what the professors
like to call ‘just in time edu-
cation’ meaning we have a
syllabus, but we don’t know
exactly what’s expected of
us two weeks away,” says
Jawharkar. “The syllabus is
always subject to change at
any given point to simulate
a real work environment.
This class is all about the
experience—not a grade.”

R. Michael Tanner, Provost, University of Illinois at Chicago

“As joint ventures
with partnering
businesses spawn
new technologies
and products,
we will enhance
Chicago’s stand-
ing as a center
for innovation.” 
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